WHI NNAT | NOLIYHISNTT W3GDI9 | NCO NSOLSHALLNHSO -ADVINI 








te ne 


vat 









Kaman CEO invested in 
Sidelined soccer franchise 


By Matt Pilon 
mpilon@HartfordBusiness.com 
he chief executive of one of the state’s 
T major aerospace manufacturers made 
a personal investment in the effort to 
bring a pro soccer team back to Hartford, the 
Hartford Business Journal has learned. 

Neal Keating, CEO of publicly traded 
Bloomfield aerospace manufacturer Kaman 
Corp., confirmed in an interview that he 
invested in the minor league soccer fran- 
chise, Hartford City FC, which has now 
been sidelined after the Major Arena Soccer 
League (MASL) booted the team from the 
league following news of a federal probe into 
the team’s founders. 

“I became involved with Hartford City 
Football Club LLC in March 2015 in a passive 
role as a5-percent minority investor because 
I believed then as I do now that a professional 


soccer team would be great for Hartford and 
good for the region,” said Keating, who was 
not involved in the team’s management. 

Keating would not reveal the dollar 
amount of his investment, but Dillon Sta- 
dium developer Mitchell Anderson of Pre- 
mier Sports Management Group (PSMG), 
who he knew “from the soccer community,” 
convinced him to invest in the team, Keating 
said. Anderson, a Farmington resident, has 
been a coach for various local youth teams. 
He and his business partner, James Duckett 
of Black Diamond Consulting Group, are now 
under scrutiny as part of an investigation by 
the U.S. Attorney’s Office into missing funds 
allocated by the city to the developers, who 
won the rights last year to build a $40 million 
soccer stadium in Hartford. No charges have 
been filed. 

Duckett was listed as majority owner and 
Anderson president and general manager of 
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Casino pits area 
communities in chase 
for jobs, fresh revenue 


By Gregory Seay 


gseay@HartfordBusiness.com 


ompetition is heat- 
C ing up among sev- 
’ eral Hartford area 
towns chasing a “satel- 
lite” casino that they say 
can bring jobs and other 
economic opportunities to 
their borders. 
With Windsor Locks sidelined 
after city leaders shot down a pro- 
posal to host a casino at Bradley 
International Airport, East Hartford 
and East Windsor, so far, are the only 
two publicly preparing to submit a 
casino proposal before this week’s 
deadline. 

The mayor of a third municipal- 
ity, New Britain, says she welcomes 
overtures for private development of 
a casino in her city. 

“My door is wide open to talking 

about it,’ Mayor Erin E. Stewart said 
last week. 

Three other municipalities — Enfield, 

Hartford and West Hartford — so far say they 


Continued on page 14 


Neal J. Keating, 
chairman, president 
and CEO of Kaman 
Corp., said he invested 
an undisclosed sum of 
his own money in a 
now-sidelined pro 
soccer team 

in Hartford. 





the indoor soccer team Hartford City FC, 
which was slated to play its first game Nov. 8 
at the XL Center, before the MASL removed 
the team from its 2015-2016 schedule. Ander- 
son and Duckett hoped to eventually earn 
the team entry into the more prestigious out- 
door North American Soccer League (NASL), 
which has higher startup costs, once Dillon 
Stadium was complete. 

But the city council refused to sign a long- 
term stadium lease with Duckett and Ander- 
son, and the city has indicated it will cancel 
its development contract for Dillon. 


Continued on page 12 
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AROUND. 


Count on Cox Business—thousands of our 
customers in Connecticut already do. 


Ask around and switch today. 
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For 12 months with a 2-year agreement* 


COX BUSINESS INTERNET™ 15 AND VOICEMANAGER*™ 
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Internet speeds up to 15 Mbps 


UNLIMITED 
nationwide long distance calling included 
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Voice Mail 


GET YOUR FIRST MONTH FREE 
800-367-1762 | | COXBUSINESS.COM 
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performance. Speed not guaranteed. Actual speeds may vary. See www.cox.com/Internetdisclosures for complete Internet Service Disclosures. Rates and bandwidth options vary and are subject to change. Discounts are not valid in combination 
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is moved or inoperable. Services not available in all areas. Other restrictions apply. ©2015 Cox Communications, Inc. All rights reserved. 
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(Above top left) A tunnel-boring machine is expected to be used to dig the four-mile-long, roughly 200-foot-deep South Hartford Conveyance and Storage Tunnel. (Above bottom left) This graphic shows how the tunnel-boring machine will convey 
extracted rock (top of machine) on a conveyor out of the tunnel and also shows the pipe the machine will place behind it to line the tunnel. (Above right) This graphic shows the geology the tunnel-boring machine will encounter on its dig under 
south Hartford and West Hartford. The machine will bore through basalt, shale and siltstone and several inactive faults. 


$500M tunnel project aims to preserve CT River 


By John Stearns 


jstearns@HartfordBusiness.com 


onstruction is expected to begin next 
year on atunnel about four miles long, 


18 feet in diameter and 200 feet deep 
underground that will carry stormwater and 
sewer overflows to the Hartford sewage facil- 
ity and help keep untreated water out of the 
Connecticut River. 

The $500 million South Hartford Convey- 
ance and Storage Tunnel will run from West 
Hartford to the Hartford Water Pollution Con- 
trol Facility on Brainard Road, and is a key 
piece of The Metropolitan District’s 20-year 
Clean Water Project that aims to safeguard 
the future of the Connecticut River by clean- 
ing up discharges to streams and reducing 
oxygen-depleting nitrogen in the river, which 
ultimately flows to Long Island Sound. 

The tunnel’s designer, Rocky Hill-based 
AECOM, called the project one of North 
America’s largest wastewater storage and 
conveyance projects after it was awarded 
the design contract in 2011. 

“There’s nothing else like it in Connecti- 
cut,” said Nick Salemi, a spokesman at MDC. 

MDC has prequalified eight construction 
firms to bid on the project, Salemi said. 

A tunnel-boring machine will chew 
through shale, siltstone and basalt and travel 


through several inactive fault zones 175 to 
250 feet below ground, according to MDC 
and areport on the project in Water Practice 
& Technology from IWA Publishing Online. 
As it moves along, the machine will simulta- 
neously lay sections of pipe to line the tun- 
nel while moving extracted material out of 


Kiewit Infrastructure Co., Omaha, Neb.; 
Obayashi Corp., Burlingame, Calif.; S.A. 
Healy Co., Henderson, Nev.; Salini Impregilo 
S.p.A., Henderson, Nev.; Skanska USA Civil 
Northeast Inc., Queens, N.Y.; and Traylor 
Bros. Inc., Alexandria, Va. 

Separate from the $500 million tunnel 


> The tunnel’s designer, Rocky Hill-based AECOM, 
called the project one of North America’s largest 
wastewater storage and conveyance projects. 


the tunnel via a conveyor belt. It’s up to the 
contractor to determine where the excavated 
material will be trucked, Salemi said. 

The tunnel-boring machine will start at 
the Hartford treatment plant and cut slightly 
uphill to allow gravity to move the wastewater 
to the plant. The tunnel will end in a private 
West Hartford industrial area off Talcott Road, 
between Quaker Lane and New Park Avenue. 

MDC hopes to issue bids for the project 
soon and award the contract in the first quarter 
of 2016, with work beginning shortly thereafter. 

According to MDC’s website, firms 
prequalified to bid on the project are: J.F. 
Shea Construction Inc. of Walnut, Calif.; 
Kenny Construction Co., Northbrook, IIL; 


is a “wet weather expansion project” at the 
Hartford Water Pollution Control Facility. 
Already under way, that project will increase 
the plant’s capacity to 200 million gallons 
per day, up from its current daily capacity of 
130 million gallons to process the additional 
inflow from the tunnel, Salemi said. 


Wet weather threats 

Wet weather is a major driver of the tun- 
nel project. Areas of south Hartford have 
only one pipe that carries a combination of 
sewage and stormwater. So, with as little as 
0.25 inches of rain, those singular pipes can 
become overwhelmed as stormwater surges 
in, resulting in “combined sewer overflows,” 


or CSOs, into streets and homes, and dis- 
charges into streams and the Connecticut 
River. Those untreated discharges can hap- 
pen about 50 times a year, depending on 
weather, Salemi said. 

About 1 billion gallons of CSOs flow into 
the river annually, according to MDC. 

One pipe was fine for carrying Sewage and 
stormwater when Hartford’s population was 
much smaller, Salemi said. 

“Now, with a bigger population, when 
there’s a big rain event, even not that big of 
a rain event, the stormwater takes up the 
capacity in the pipe,” he said. “The combined 
stormwater and sewage — that’s how you get 
backups or overflows.” 

The massive tunnel will collect those 
CSOs from south Hartford and sanitary sew- 
age overflows, or SSOs, from West Hartford 
and Newington. Those towns have separate 
pipes for stormwater and sewage, but still 
experience capacity issues due to ground- 
water and stormwater infiltration into leaky 
pipes and from sump pumps and downspouts 
illegally connected into residential sewer 
lines that overwhelm the system during 
storms, Salemi said. 

In areas prone to overflows, consolidation 
conduits will collect the CSOs and serve as 
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Only one company can build, power, protect, and maintain the critical 
systems in virtually every type of facility. Our clients trust us to provide 
sustainable, more productive, greener facilities. 
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Energy Systems & Incentives 
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This map shows the path (blue ine) of The South Hartford Conveyance and Storage Tunnel from Talcott Road in West Hartford to the Hartford Water Pollution Control Facility and 
locations for vortex drop shafts that will funnel wastewater from areas prone to sewer overflows to the tunnel. 


feeder pipes to six drop shafts, which then 
will convey the sewage and stormwater to the 
tunnel. The shafts, which will be dug from 
the surface, will prevent odor escapes with 
odor-control systems. 

The tunnel will hold the overflows until 
a pump at the tunnel’s terminus can move 
the wastewater up to the plant for treatment, 
after which the water is discharged into the 
river in a cleaner state meeting environmen- 
tal regulations, Salemi said, adding that “ina 
sense, a sewage treatment plant is manufac- 
turing clean water.” 


The additional capacity and more con- 
trolled tunnel inflow will prevent the plant 
from being overwhelmed and the diversion 
of untreated overflows into the river during 
wet weather. 

The project is being paid for largely 
with revenue bonds, plus low-interest state 
loans and grants. A “Special Sewer Service 
Charge,” now at $2.90 per 748 gallons of 
water used for MDC customers, is generating 
revenue to help repay the bonds and loans. 
The special charge took effect in 2008. The 
charge is in addition to the current water 


charge of $2.53 per 748 gallons. 

AECOM designed the South Hartford Con- 
veyance and Storage Tunnel and New Jersey- 
based Black & Veatch worked as a subcon- 
tractor. The tunnel’s design cost was about 
$30 million and is separate from construction 
costs, Salemi said. 

At some point, another tunnel project, 
a north tunnel, could connect to the south 
tunnel, but that’s still being evaluated as a 
future component of the Clean Water Proj- 
ect, which is slated for a 2026 completion, 
Salemi said. Bi 
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Michael Parker, seen inside a lab at Comcast Cable in Berlin, has 
been recognized as one of CableFax: The Magazine’s “Most 
Influential Minorities” for the past 10 years. 


Senior vice president, western 
New England region, Comcast 
Cable. 


Highest education: Law degree, 
University of Miami, 1991; MBA, 
Northwestern University, 2000. 


Executive insights: 


Actively listen, ensure people 
feel valued, be a visible leader, 
humble and highly engaged. 
“We should be close to the 
customer and close to our 
employees and if leaders 
don’t take that charge, then 
the whole strategy doesn’t 
really make sense.” 


Parker preaches customer 
focus at Comcast 


By John Stearns 
jstearns@HartfordBusiness.com 
he Marine influence is evident in 
T Michael Parker, the new head of 
Comcast Cable’s western New Eng- 
land region, based in Berlin. 

He’s easygoing, but he’s also competi- 
tive, talks about leading from the front and 
not asking people to do what he wouldn't. 
He graduated from Officer Candidates 
School, commissioned as asecond lieuten- 
ant in the U.S. Marine Corps Reserve and 
was later promoted to first lieutenant while 
on active duty at the 4th Marine Division. 

Deterred from Marine flight school by 
an astigmatism, he attended law school and 
became a student judge advocate for the 
Marines. He envisioned a career in the mili- 
tary, but when his father died in 1990, Parker 
resigned his commission and returned home 
to Chicago to handle his father’s estate. 

“I thoroughly enjoyed my time in the 
Marines, but as happens with a lot of folks, 
life sort of got in the way,” said Parker, 49, 
who stands about 6-4 and played basket- 
ball and lacrosse at Lake Forest College 
outside Chicago. 

Today, Parker leads 1,700-plus employees 
(his goal is to know all their names within a 
year) in aregion that includes 300 communi- 
ties in Connecticut, western Massachusetts, 
Vermont, western New Hampshire and New 
York. While he enjoyed law — he worked 
three years as an Illinois assistant attorney 
general after being student judge advocate 
— it wasn't the right career fit. 

A mentor told him, “Your problem is 
you come from a family of entrepreneurs. 
You're being asked to clean up the mess. 
You want to be on the other side of it.” 

Parker said his grandfather, Judge 
Henry Parker, founded the first black- 
owned meat processing company in the 
U.S., Parker House Sausage. The Chicago 
business still operates almost 100 years 
later and distributes products across the 
Midwest. Parker is non-executive chairman 
of the company and its largest shareholder. 

Parker’s father was a company vice 
president. With entrepreneurial DNA, 
Parker left law for the cable industry, 
joining Telecommunications Inc., before 
going to the family business in 1996 when 
it wasn’t performing well. He got more 
involved in the business to ensure its 


www.HartfordBusiness.com 


long-term survival and obtained his MBA 
at Northwestern University. Returning to 
cable, he joined Comcast in 2001 in Detroit 
as director of operations and increased 
his management roles there, in Baltimore, 
New Haven and Chicago, before returning 
to Connecticut. 

He enjoys the competitive, rapidly 
evolving industry. 

“This isn’t the first time that we’ve 
faced external pressures,” Parker said. 
“If you look at some of the apps and the 
excellent platforms and just the invest- 
ments that we’re making ... I think we’re 
positioned to continue to have a thriving 
business decades from now.” 

People love Comcast’s products, he said, 
but not necessarily the ease of communi- 
cating with the company, so Comcast is on 
a multiyear path to improve its customer 
service. That includes bringing more work 
in-house, with about 160 new customer 
care representatives in Connecticut so 
calls are more likely to be answered locally, 
and adding about 30 in-state technicians. 

The customer connection is key, 
Parker said. 

“When youre presenting to me, I don’t 
want to hear about revenue generating units 
... because it desensitizes you to the fact that 
these are customers — they pay our salaries 
every day,” Parker said. “I think it was Sam 
Walton that said your customer can hire or 
fire you every day. ... So call people custom- 
ers. ... Ifthe team is passionate about it, then 
I think we will be successful in moving the 
needle and changing the perception.” 

Douglas Guthrie, who heads Comcast’s 
eight-state South region and previously 
supervised Parker, praised his mentee. 

“He is truly a unique leader of the 
future who is as comfortable in the execu- 
tive boardroom as he is working side by 
side with a technician in a customer’s liv- 
ing room,” Guthrie wrote. 

Parker returns as many weekends as he 
can to Chicago where his wife, Heather, and 
their three children, a boy, 9, and girls, 13 and 
15, will stay through the school year. Heather, 
also 6-4, played basketball at Northwestern 
where she ranked eighth for blocked shots. 

When not in Chicago, Parker exploits 
technology to stay connected with family, 
including online basketball games with his 
son. He admits to being “kind of a geek,” add- 
ing, “I just love playing with technology.” 
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Company expanding? Need working capital or guidance as you 
grow? Stop by our Lending Center to discuss how our innovative 
products and services, including our new suite of small business 
loans, can support your changing needs. 


CY Chelsea Groton Bank 
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SPOTLIGHT ON: SUSTAINABILITY 
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LEED PLATINUM 


PDS Engineering & Construction served as General 


Contractor for the latest, freestanding TD Bank 

facility. The original goal was to obtain Gold-level 

certification; however, the rating was ultimately 

due to the sustainable 

credits relating to the site, energy and materials. This 
was completed on schedule in 

only 119 days after receiving notice to proceed. 


updated to 


Project Features: 

- Mechanical, Electrical & Plumbing 
- Millwork 

- Metal Fabrication 

- Aluminum-Framed Entrances 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


THINK e PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 


the challenge of serving 


its past and future 
customers on their most 
demanding projects. 
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The number of state employee 
positions Gov. Dannel P. Malloy 
wants to cut to close the state’s 
budget deficit. 


~~ F1 FEH T OLOHd 


Gov. Dannel P. Malloy 


$809.57 chet 


ae to tackle the state 
The average annual bill paid by budget deficit <—_ 
customers of Connecticut 
Water’s Mansfield division, which ~ 


is the highest in the state. 


FAO OM ~ TOP STORY 


UConn’s budget gap in the Malloy proposes biz tax cuts, 
coming fiscal year, which could 
prompt a tuition increase and state employee layoffs 
other measures. With few specifics on dollar savings, Gov. Dannel P. Malloy outlined to his 
commissioners last week a revised budget plan that includes restoring cuts 
to Connecticut's research and development tax credits and reducing the 
2 3 8 M state's workforce by 500 employees. 


Malloy has proposed restoring the 70 percent usage of research and de- 


: j > > f > 


The amount of U.S. Small velopment tax credits, which the Democratic governor said is used by many 
Business Administration loans in of Connecticut’s large employers including hospitals. What hasn’t changed 
Connecticut in fiscal year 2015, is the $64 million cut in Medicaid that state hospitals have been protesting. 
up 9 percent from a year earlier. Malloy spokesman Devon Puglia said previous rescissions to the budget 


were not discussed at the cabinet meeting. 
Fae ee Re nee eee mee Meantime, Malloy continues to be opposed to early-retirment incentives 
for state employees. He said the state needs to control future benefit costs 


TOP 5 MOST READ through collective bargaining, particularly by avoiding retirement incentives. 
on HartfordBusiness.com The governor is also proposing changes to the net operating loss tax and 
unitiary coproate tax that would provide some relief to Connecticut-based 

@ CT ranked second worst state businesses. 
for retirees Malloy also said core services, including education, would be protected. 


No cutbacks will be made in engineers at the Department of Transportation 


NB brass millworks being or social workers at the Department of Children and Families, Malloy said. 


®@ Hartford’s Capitol Center ECONOMY & LABOR 


pl teal gets Report: Half of CT biz owners will reach 
retirement age by 2027 
W® Hartford brewery launches new By 2027, 47 percent of all Connecticut business owners are expected to be 
Naughty Nurse 55 or older, according to a new report, signaling a dramatic increase in ex- 
ecutives and entrepreneurs who will reach retirement age over the next 10-15 
years. 


UConn prof discovers gel that 


boosts solar panels, lowers cost West Hartford accounting and consulting firm BlumShapiro and the University 


of Connecticut have released the first installment of a report called, “The Baby 
Boomer Effect.” It examines the state’s business landscape and the impact an 
aging generation is having on Connecticut. 

Among the reports other key findings: The rate of younger business “buyers” 
STAY CONNECTED to older business “sellers,” which 15 years ago was 2-1 in favor of buyers, has 
now dropped to a ratio of nearly 1-1, the report said. 


For breaking and daily Greater Hartford 


business news go to 

www.HartfordBusiness.com. CT unemployment lags New England, 

HBJ on Twitter: @HartfordBiz mirrors nation 

HBJ on Facebook: Connecticut's unemployment rate of 5.2 percent is close to the national job- 


less rate of 5.1 percent. However, it lags behind all but one of the six New Eng- 


MUHA © SECC ETAR IE land states, according to figures from the Bureau of Labor Statistics. 


HBJ on LinkedIn: The only state with a higher unemployment rate is Rhode Island at 5.4 per- 
www.linkedin.com/company/ cent. However, that state has seen the largest drop in unemployment on a per- 
the-Hartford-Business-Journal centage basis year over year. 


Overall, New England’s unemployment rate was unchanged at 4.6 percent in 
September, the U.S. Bureau of Labor Statistics reported. Over the past year, all six 
New England states had statistically significant unemployment rate decreases. 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 


CT Green Guide Weekly ENVIRONMENT 


www.HartfordBusiness.com/subscribe 
Much of CT experiencing moderate drought 


Eighty-three percent of Connecticut is under “moderate drought” conditions, 
according to the federal government’s U.S. Drought Monitor. 

Ranked just above “abnormally dry,” moderate drought includes some crop 
damage, water shortages and low streams and reservoirs, and the request for 
voluntary water-use restrictions, according to Drought Watch, which is produced 
by the National Oceanic and Atmospheric Administration, the U.S. Department of 
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Agriculture, and the University of Nebraska-Lincoln. 

As a result, Bridgeport public water supply company Aquarion, which has 
625,000 Connecticut customers, requested last week that customers shut 
down their sprinklers and irrigation systems for the season. 

Aquarion said water demand is more than 12 percent higher than it was at 
the same time last year. 


ENERGY & UTILITIES 


Connecticut Water Co. has highest rates 
among residential providers 


A review of water rates by the Office of Consumer Counsel shows that five 
of the top 10 highest bills go to customers of Clinton-based Connecticut Water. 
Customers in Connecticut Water’s Mansfield division, which covers Pilgrim Hills, 
Pinewood and Redwood Farms, have an average annual bill of $809.57. 

Connecticut Water’s South Coventry division was second at $791.26. Its 
Mansfield division covering the rest of the town was third at $790.23. Custom- 
ers of Aquarion Water Co.’s Topstone area were fourth at $778.24. The Jewett 
City Water Co. rounded out the top five with an average charge of $771.91. 

The lowest water rates in the state were charged by the Heritage Village 
Water Co. Its customers were charged an average annual bill of $314.44, 15 
percent below the next lowest price. 

MDC customers had an average annual bill of $405.29. The South Central 
Regional Water Authority charges its customers, on average, $569.32. 


EDUCATION 


UConn trustees told to expect 
possible cuts, tuition hike 


The UConn Board of Trustees financial affairs committee reviewed a presen- 
tation last week that calls for possible faculty cuts, tuition hikes and other re- 
ductions to help close a projected $40.2 million deficit in fiscal 2017. The tuition 
hike could be addressed by the full board before the semester ends. 

Scott Jordan, UConn’s executive vice president for administration and chief 
financial officer, painted a grim picture for the trustees committee. He said the 
current $40.2 million projected deficit is expected to grow in light of the ongoing 
state budget woes. The university expects further cuts in the 2016 fiscal year. 

Jordan told the finance committee since the 2013 fiscal year, state funding 
has been $32.4 million less than mandatory salary and fringe benefit increases. 
In the 2016 fiscal year alone, the gap is $6.2 million. 


BANKING & FINANCE 


CT small business loans reach 
$238 million in 2015 


U.S. Small Business Administration lending in Connecticut increased 19 per- 
cent in the federal government’s 2015 fiscal year ending Sept. 30. 

There were 695 total SBA-backed loans in fiscal 2015 valued at $238 milion, 
compared 587 loans totaling $221 million in 2014. 

Fee savings in Connecticut for small businesses were just under $350,000 on 
loans made under $150,000. Lending to underserved communities increased by 
17 percent over 2014 with 196 loans issued to minority businesses. 

The increase in the dollar and volume of loans indicates positive activity with- 
in Connecticut’s financial industry as banks begin to take on more loans and 
Small businesses are finding it easier to approach lenders, SBA officials said. 


MANUFACTURING 


Non-manufacturing employees 
see higher pay raises 


Non-manufacturing employers were more generous with raises in 2014- 
2015 than their manufacturing counterparts, according to a study released last 
week. However, the tables are projected to turn in 2016. 

That’s according to numbers from the 2015-2016 Salary & Budget Survey 
released by The Employers Association of the NorthEast. It said it polled close to 
100 companies from Massachusetts, Connecticut and Rhode Island. 

Overall, manufacturing employers participating in the survey indicated em- 
ployees received an average raise of 2.7 percent for 2014-2015, while non- 
manufacturing participants averaged a 3 percent raise. 

The group’s manufacturing participants project an overall 2.8 percent pay 
increase for 2016, while its non-manufacturing group forecasts a 2.6 percent 
pay increase. Companies reporting there would be no raises are factored into 
the overall numbers. 

Manufacturing executives saw the lowest pay increases among all segments 
of workers at 2.4 percent. Their counterparts in the non-manufacturing sector 
also received the lowest pay increases at 2.7 percent. 
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REAL ESTATE 


Hartford’s Capitol Center apt. 
conversion gets state backing 





Gov. Dannel P. Malloy last week announced over $20 mil- 
lion to create six affordable housing developments across the 
state, including one in downtown Hartford. The housing grants, 
which come from the most recent Competitive Housing Assis- 
tance for Multifamily Properties (CHAMP) funding round, will 
assist in creating and rehabilitating 230 affordable units and 
52 market-rate units. 

In Hartford, the Department of Housing will provide a loan up to 
$4.2 million and the Connecticut Housing Finance Authority is ex- 
pected to provide an approximately $11 million construction loan 
and approximately $862,000 for a 4 percent equity stake to assist 
in the adaptive re-use of the vacant six-story commercial building 
at 370 Asylum St. into a mixed-use, mixed-income development. 


Several groups have tried to redevelop the property in recent 
years into mixed-income apartments. The property was previously 
donated by the foundation of Stamford technology entrepreneur 
Milton B. Hollander and his wife Betty Ruth to the Northeast Neigh- 
borhood Partners Inc., a Hartford nonprofit development firm. 


NB brass millworks being 
converted to apts. 


A former New Britain brass millworks will be revamped into 
169 loft-style apartments as part of a $35 million redevelopment, 
officials say. 

Mayor Erin Stewart and other city and community officials 
joined the developer last week for a formal project announcement 
at the former Landers, Frary & Clark Mfg. Co. site at 321 Ellis St. 

Developer Ellis Street Holdings LLC will oversee the two-year 
conversion of the obsolete mill covering 250,000 square feet into 
One- and two-bedroom living units, Stewart’s office said. 

The former factory that once churned out coat hooks and other 
brass parts before switching to production of scales, coffee grind- 
ers, cake mixers, bread makers, coffee pots, percolators and urns, 
among other consumer appliances, has been shuttered the past 
AO years. 


ECONOMIC DEVELOPMENT 


Israel cell manufacturer opening 
Cromwell location 


Biological Industries, a developer and manufacturer of cell cul- 
ture media, molecular biology tools, human cytogenetics media, 
and custom media manufacturing services, will be opening of- 
fices in Cromwell. Biological Industries USA Inc. will market and 
distribute its products in the United States. 

The Cromwell office will focus on establishing cell culture train- 
ing programs and expanding collaborations within the stem cell 
and conventional cell culture fields. 


WHAT’S AHEAD: 


11/9 Focus: Nonprofits 
The List: Nonprofit Compensation 
Nonprofit Profile: The Hartford Club 


CALENDAR 
TUESDAY, NOV. 10 
Innovation Summit 


The Connecticut Technology Council will honor its 40 Tech Companies To 
Watch and host a funding fair and pitch fest Nov. 10 at the Connecticut 
Convention Center, 100 Columbus Blvd., Hartford. 


The Innovation Summit, which runs from 10 a.m. to 5 p.m., will feature 
tech and non-tech startups representing early stage and emerging growth 
companies. The event includes 100 exhibiting Tech Companies To Watch, 
40 pitching companies and more than 400 attendees. 


The funding fair will feature capital sources and entrepreneurial services 
including angels, VCs, investment bankers, lenders, government programs, 
etc. During the pitch fest selected companies will deliver a three-minute 
pitch to a live audience and panel of judges. There will also be an 
opportunity for entrepreneurs to show off their companies and ideas to 
potential partners, customers, investors and talent. 


Cost to attend is $135. For more information or to register go to: 
https://connecticuttechcouncil.wliinc34.com/events/ 
innovation-summit-161/details?dnh=true. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


Who do small businesses choose 
coy aleeliumlikitlaclile cts 


HEALTH CONNECTIONS 


ealth insurance is the most important benefit you offer 


CBIA 
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most successful private insurance exchange for small business — 


is the solution. 


With Health Connections you simply set your contribution level 
itat=yaM(=im'elelm=taa]®)(o)(-\-eolalolecy-Momo) (ela MicolanW-\-1 (aie Ml Qolalalqreit| Qelges 
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there's something for everyone with CBIA Health Connections. 


Contact your agent for a quote or call 860.244.1900. 


www.HartfordBusiness.com 


CBIA Health Connections 


allows me to offer my 
employees a valuable 
benefits package while 
helping to control our 
medical benefits budget. 


Richard P. Ramondetta 
President 

Alloy Specialties, Inc. 
Manchester 
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Martha Page (right), executive director of Hartford Food System, and Dan Gregory, 
farm manager for Grow Hartford, an HFS program, are seen in late October at 
Grow Hartford’s farm at the Swift factory site in northeast Hartford. 


Plans call for saat Saat S former Swift factory site (left) into a hub of food, job training and health, including a rooftop garden and commercial kitchens for area businesses. a Hartford? S farm at the Swift factory site (middle isa 
fertile producer in an economically challenged neighborhood. (Right) Dan Gregory, Grow Hartford’s farm manager, shows young plants growing in a high tunnel greenhouse, at Grow Hartford’s Swift factory farm site. 


Urban farming takes root in Hartford 


By John Stearns 

jstearns@HartfordBusiness.com 

ore vacant parcels and derelict build- 
ings across the country are return- 
ing to productive use as urban farms 
and other food-related enterprises, according 
to arecent report from PricewaterhouseCoo- 
pers and the Urban Land Institute. 

It’s a movement evident in Hartford, too, 
from community gardens dotting city neigh- 
borhoods to veggies growing at onetime 
industrial locations like the former Swift 
Factory site in north Hartford, where plans 
call for a food-centered project to energize 
the economically challenged neighborhood. 

“Are we likely to see barns and silos 
dotting our cityscapes?” reads the report, 
“Emerging Trends in Real Estate,” from PwC 
and ULI. “No, that is hardly the point. What is 
important — and trending — is the new vision 
that has urban land as that most precious and 
flexible of resources. The idea that the end of 
one productive use of areal estate asset spells 
the extinction of value and the sunsetting of 
opportunity is an idea whose time is over.” 

Hartford has been at the forefront of 
encouraging urban farm use, according to 
Martha Page, executive director of Hartford 
Food System Inc., a nonprofit dedicated to 
finding long-term solutions for access to 
affordable, healthy food. 

The city solidified that support in a zoning 
code change last April “to very specifically 
articulate support and parameters around 
both urban farming and community garden- 
ing,” Page said. “Our zoning code now supports 
this activity in a very forward-thinking way.” 

Among Hartford Food System’s programs 
is Grow Hartford, which harvested more than 
21,000 pounds of produce from its urban 
lots last year, with food going to many low- 
income households and community service 
organizations, and sold at the Hartford Food 
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System’s North End Farmers Market and in 
its Hartford Mobile Market, a bus launched 
last December to bring healthy food to under- 
served neighborhoods year-round. The farms 
also serve as urban classrooms to educate 
the community about food and nutrition. 

Urban farming is a good use of open 
space, Page said, noting that even asphalt lots 
can be farmed with raised planters. 

“If somebody wants to build some won- 
derful tax-bearing [development] at the cor- 
ner of Park and Main Street, I would have a 
hard time arguing that farming on the corner 
of Park and Main is a higher and better use,” 
she said, referring to the site of one of Grow 
Hartford’s four farms. “On the other hand, 
those [developments] take years to material- 
ize and in the meantime, if the land is vacant, 
farm on it. If you’ve got people who want to 
farm it, as long as it’s feasible to do that, it is 
certainly a better use of land than just having 
it sit there vacant and I think it makes it more 
marketable in a way.” 

Ed McMahon, senior resident fellow at 
ULIin Washington, D.C., said food is becom- 
ing amore important part of real estate devel- 
opment around the country, from rooftop 
gardens to edible landscaping, farm-focused 
housing developments, urban food markets 
in former industrial buildings and more. He 
outlined a dozen such projects recently fea- 
tured at a national conference. 

“I don't think there’s any chance that this 
is going to replace agribusiness or large-scale 
commercial agriculture,” McMahon said. “Cit- 
ies still need to think about preserving farm- 
land on the urban edge. We're not going to 
supply all the food needs of our cities just by 
rooftop farming and things like that, but what 
it does do is it takes derelict land and derelict 
buildings and gives them a new lease on life.” 


Swift factory 


A new life is envisioned for the Swift 


factory, a former gold leaf manufacturing 
facility on Love Lane in northeast Hartford, 
the city’s poorest neighborhood, plagued 
by high unemployment and higher rates of 
health problems. 

Community Solutions, which took own- 
ership of the 2.6-acre site in 2010, plans a 
project there, Made at Swift, that will be a 
“game-changer for Hartford and the Northeast 
neighborhood,” according to an executive sum- 
mary of the project for the federal Strong Cit- 
ies, Strong Communities Challenge for which 
the project was awarded $100,000. “The Made 
at Swift project is an example of how invest- 
ment in the food sector can spur economic 
development on several different fronts.” 

The project — with Community Solutions, 
Hartford Food System, Billings Forge Com- 
munity Works and the Social Enterprise Trust 
(reSET) as partners around the idea that good 
food is good business — has a food, jobs and 
health focus, according to Patrick McKenna, 
Community Solutions’ project manager. 

He called it athree-legged stool of “revital- 
izing abandoned property, creating income 
and opportunity, and also increasing healthy 
food access in the neighborhood.” 

The site includes a Hartford Food System 
garden. Next to that is the factory, which has 
a 20,000-square-foot roof suitable for a roof- 
top garden and solar array. Inside, the vision 
includes commercial kitchens local business- 
es could run, a shared kitchen young entre- 
preneurs could rent hourly, shared storage 
and refrigeration space, and kitchen space 
for local food trucks and food nutrition class- 
es, McKenna said, hoping the building’s shell 
and core rehabilitation can be completed in 
18 to 24 months. 

Additional buildings at the complex could 
be used for light manufacturing, like furni- 
ture making and a community center, which 
might include a local coffee shop and bakery. 

“The goal is to create businesses or 


industries that are going to be accessible to 
people in the community,” McKenna said. 

McKennasees urban farming spreading in 
Hartford, particularly with the emphasis on 
locally grown food, with the northeast neigh- 
borhood positioned to exploit that trend with 
its numerous vacant spaces. 


Knox’s impact 

Another Hartford nonprofit, KNOX, also 
has played a significant role in the local food 
movement. 

It has transformed acres of vacant lots 
into edible, productive gardens to combat 
food insecurity in the city and currently 
oversees 22 community gardens that serve 
350-plus families, according to its website. 

ULI’s McMahon sees a convergence of 
trends, from going green, to interest in local 
products, sustainability and food. 

“People are starting to think about food 
and agriculture,” he said. “It started off really 
just as sort of a niche, it hasn’t gone totally 
mainstream, but it’s certainly taken off. It’s 
kind of like the new golf. It’s like an amenity 
that really is differentiating real estate proj- 
ects and products from each other.” 

Hartford Food System's Page said urban 
farming and community gardens expose peo- 
ple to farming in a way they might not other- 
wise see, helping individuals understand their 
relationship to the land and food system, and 
where food comes from and how it’s produced. 

“And all of those things are really, really 
beneficial and you can reach a whole lot of 
people with that type of perspective in cit- 
ies,” she said. 

McMahon added that transforming for- 
merly fallow spaces, often loaded with char- 
acter and offered cheap, can have a domino 
effect, too. 

“Tt starts to play arole not just in providing 
food but in sort of tipping a neighborhood into 
a much more productive use,” he said. | 
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THE LIST 


Largest commercial property managers in the Hartford region 


(Ranked by square footage managed by local office as of September 2015) 


Local Local Local Head(s) of local 
sq. footage/ properties/ employees/ Project Tenant Invest. Agency Largest local operations/ Year 
Rank Company total total total mgmt. rep. Dev. sales leasing properties managed title founded 
RM Bradley 
One Financial Plaza 
5,700,000 49 84 One Financial Plaza, Goodwin Square Tower, Richard T. Mulready 
4 Hartiord, CT 06103 6,500,000 55 86 ue u Mh dev u Hartford ChairmanandCEO ~—-''978 
860-278-2040; 
www.rmbradley.com 
Cushman & Wakefield 
280 Trumbull St. Joseph Fallon 
2 Hartford, CT 06103 ana o ice aan ¥. Y N Y ¥ Did not disclose New England market 1984 
860-249-0900; ; ; , ; leader 
www.cushmanwakefield.com 
O,R&L Facility Services 
f Suzanne O. Black 
2 Summit Place 4,335,418 85 S23 : : 
3 Branford, CT 06405 8.751.412 195 816 Y Y ¥ Y Y Did not disclose Be See ece 1990 
203-483-2040; www.or-l.com E 
Konover Commercial Corp. 
342 North Main St. 4.000.000 25 20 Elizabeth Gianesello 
4. West Hartford, CT 06117 4500000 38 30 N N N N y 450 Columbus Blvd., Hartford Judd 1959 
860-570-2000; , : President 
www.simonkonover.com 
CB Richard Ellis-NE Partners 
140 Knollwood Drive, Clinton; Inwood Business a 
185 Asylum St., 31st Floor 3,311,332 36 45 : . Jeffrey M. Livingston 
5 Hartford, CT 06103 36,293,358 226 422 Y 4 N Y ag ele adore Northfield“ Managing director 1968 
860-525-9171; www.cbre.com : 
Figure Eight Properties Inc. ten 
Town Center, Corporate Center West, West Harris Simons 
6 7 South Main St., Suite 328 eae 2 aes Y Y Y Y Y Hartford; Farmglen Executive Center, Jeff Digel 2014 
est Hartford, CT 06110 4,175,000 41 85 Eseminaton Principals 
860-313-5400; f8properties.com g 
Acre Group LLC 
2 Central Ave. ; , 
2,500,000 45 15) Farmington Exchange, Danbury Landing, Amity Daniel Charest 
7 Nepal 06057 2,500,000 45 15 a Y Y a as Plaza, Stop & Shop Plaza, North Haven Operations manager 2002 
www.acregroup.com 
TRIO Properties LLC 
2461 Main Street, Suite 2 
2,300,000 (1) 15 0 Eileen Swenson 
8 Glastonbury, CT 06033 4,000,000 15 65 Y N Y N N The Ledges, Groton Chief property manager 2008 
860-430-1966; 
www.trioproperties.com 
Griffin Industrial Realty Inc. (2) 
204 West Newberry Road 2 200.000 28 33 Griffin Center, Phoenix Crossing, Windsor and tO. V. Lescalleet 
9 Bloomfield, CT 06002 3,100,000 39 38 x N Y N N Bloomfield; New England Tradeport, Windsor — ganior vice president 1997 


860-286-7660; 


and East Granby 


www.qgriffinindustrial.com 


Source: Individual companies. Colliers International was listed in 2014 but did not respond to this year's survey. Notes: NA = Not available. Project mgmt. = Project management. Tenant rep. = Tenant representation. Dev. = Development. Invest. = Investment. 
(1) 2,200 apartment units including common areas and amenity space. 

(2) Formerly Griffin Land and Nurseries Inc. 

—Compiled by Stephanie R. Meagher. 





Real Advisors _ 
Real Solutio 


$ 11,450,000 
eX-Yanar-lal-lalemaatolace[-le|-t-e) ama om c-1e-11 
olU life lTake km lam msalit-le(-1) alt= Amma 


$450,000 
eX-1aaat-lat-laremantelacel-le(-Melam-lameliax-meleli(ellare mia 
Middletown, CT 


$2,320,000 
el-Vaaat-lat-val masrelacer-le(-me)am-lam-]er-lataat-val' 
building in Williamsville, NY 
hittlesey & Hadley accountants are different. We care about 
our clients, not just their numbers. Our insight and practi- 
cal advice is original and has been etched into the region as 
leading providers of services to the commerical real estate 
and affordable housing industry for more than 50 years. Who wants ordi- 
nary outcomes? Our visionary approach to assurance, compliance, tax and 
advisory services renders innovative outcomes and meaninful insight to 
property owners, developers and managment companies. 


Put your trust in advisors with real solutions. Let our knowledge create 
your next masterpiece. 





VWHILILESHEY @® FHADLEY, rv. 


280 Trumbull Street - Hartford, Connecticut 06103 - www.whcpa.com MEMBER FDIC tf=rEQUAL HOUSING LENDER 
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to open its first Tap Room in Rocky 
Hill’s Shunpike Business Center. 

The 4,200-square-foot space at 1275 
Cromwell Ave., also site of the brewery, fit 
Still Hill’s needs for an affordable serving 
space, including utilities, ceiling height, 
zoning and accessibility, according to 
founder-head brewer Scott Barbanel. 

Year-old Still Hill Brewery primarily is 
a packaging brewery that sells to restau- 
rants, bars and retail package stores, Bar- 
banel said. Recently installed were about a 
half dozen stainless-steel brewing tanks. 

The brewery is investing about $90,000 
in space improvements for the tap room, a 
portion of the build-out proceeds coming 
from landlord Shunpike Business Center 
LLC, he said. Still Hill volunteers, too, have 
lent hands with the improvements. 

Perri Mechanical is plumbing contrac- 
tor. MJP Electrical is doing the electrical 
work. Pierce Carpentry and Remodeling is 
overseeing specialized construction work. 

Initially, volunteers also will staff the 
Tap Room, which will be open Friday 


EF ledgling Still Hill Brewery is preparing 


evenings and Saturday afternoons to start, 
Barbanel said. Eventually, as traffic and 
cashflow grows, he said he hopes to employ 
three part-time workers in the tap room, 
and three full-time workers for the brewery. 

Meantime, Still Hill was close to its goal 
of raising $15,000 through online crowd- 
funding, Barbanel said. About $14,000 had 
been raised as of Oct. 27. 

The extra money, Barbanel said, will 
cushion Still Hill’s operating capital. It also 
will allow it to upgrade the tap room’s inte- 
rior comforts, including new sound insula- 
tion, lighting and seating, plus an upgraded 
heating, ventilation and air conditioning 
system. 


$3.2M Hartford plaza listing 

The Unity Plaza shopping center in Hart- 
ford’s North End is for sale, with a $3.2 mil- 
lion asking price, brokers say. 

The approximately 35,405-square-foot 
plaza at 265 Barbour St. is fully leased, 
according to listing broker Chozick Realty 
of Hartford. Dollar General and Sterling 
Markets, doing business as Associated 
Foods, are co-anchors. 

Other tenants include: the U.S. Postal 
Service, Hartford Public Library and Boost 
Mobile. 


Colliers sets deals 

Colliers International has brokered a 
recent series of commercial lease and prop- 
erty sales. Colliers was sole broker, except 
where noted. 
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In West Hartford, First Hartford Real- 
ty Corp. paid $887,500 for property at 465- 
467 New Park Ave., on which a Cumberland 
Farms convenience store-gas station will 
be erected. 

Also in West Hartford, Wes-Garde Com- 
ponents Group signed for 6,397 square feet 
at 100 Shield St. from landlord West Hart- 
ford Shield Street Associates LLC. 





Still Hill Brewery setting up Rocky Hill Tap Room 


In Windsor, environmental 
graphic designer Baressi Asso- 
ciates leased 6,000 square feet 
at 570 Hayden Station Road from 
landlord Makerspace 570 LLC. 

In Newington, D&S Welding 
& Fabrication LLC leased 5,500 
square feet at 181 Pane Road from 
landlord PGD LLC. 

In East Windsor, Kakley’s 
Gym signed for 6,000 square feet 
at 32 North Road from landlord 
Down Realty LLC. 

In Rocky Hill, 3M Millar 
Enterprises signed for 4,000 
square feet at 10 County Line 
Drive from landlord Rocky Hill 
Development LLC. 

Also in Rocky Hill, Innova- 
tive Senior Care Home Health 
of Hartford LLC, a division of 
Brookdale Home Health, leased 
3,002 square feet to house Inno- 
vative’s northeast operations. 
100-200 Corporate Place LLC is 
landlord. 

In Glastonbury, Nobile 
Wealth Management Group relocated 
offices to 2,200 square feet at 124 Hebron 
Ave. SBU LLC is landlord. | 
Deal Watch wants to hear from you. 
E-mail it, along with contact nforma- 
tion to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


Find out why Amazon, Walgreens, Eaton, Dollar Tree, Domino’s, Westinghouse, 
FedEx, Pepsi, UPS and Tire Rack all chose to locate within 
central Connecticut’s premier industrial market. 


Tim Lescalleet 
(860) 286-7660 
tlescalleet 


Contact: 
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speeds can move your 
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CEO investment 


The NASL doesn’t make its startup costs 
public, but according to the Indianapolis 
Business Journal, launching a team can cost 
around $2 million, with annual operating 
costs close to, or higher than, that amount. 

Edward Angelillo, a trainer and owner of 
Farmington-based Advantage Bail Bonds, 
said he discussed a potential investment 
with Anderson, who he believed was raising 
money for an eventual NASL team, but never 
invested any funds. 

“I was going to unload some rental prop- 
erties,” said Angelillo, who was interested in 
becoming a team trainer. “I was going to put 
$100,000 in.” 

Angelillo said he might be interested in 
investing in the future and still thinks pro 
soccer is a good idea in Hartford. 

It’s unclear what has happened to Keat- 
ing’s investment, which he said was targeted 
at the initial MASL team as well as the future 
hopes of getting a NASLteam. He declined to 
comment further about the matter. 

Duckett could not be reached for com- 
ment. Attempts to reach Anderson through 
his attorney and personal email account 
were unsuccessful. 

Confirmation of Keating’s investment 
shows that Anderson and Duckett had 
secured at least some private investor money, 
though just how much isn’t clear. The city of 
Hartford originally pledged to give the devel- 
opers $12 million for the stadium project. 
About $1.8 million was distributed to the 
developers, according to the Hartford Cou- 
rant, but the city is unsure what some of the 


funds were used for, which prompted a police 
and U.S. Attorney’s investigation. 

A lawyer for the city council has also cast 
doubt on the veracity of a bank document 
Duckett provided the city indicating that a 
Florida investment group had $440 million 
in overseas funds available to develop Dillon 
Stadium. 

The U.S. Attorney subpoenaed City Hall 
two weeks ago for stadium-related communi- 
cations, to be reviewed by a grand jury. 

The investigation follows revelations of 
Duckett’s previous conviction for embezzle- 
ment, which city officials say they did not 
know about before granting the former arena 
football player development rights. That rev- 
elation, and the investigation into missing 
funds that followed, killed the stadium’s 
redevelopment prospects — and the city’s 
chances of getting a team into the NASL — 
for the foreseeable future. 

Outgoing City Councilor Kenneth Ken- 
nedy Jr., who had been a supporter of the Dil- 
lon Stadium redevelopment proposal, said in 
an interview several weeks ago that he feels 
badly about “the carnage that has transpired” 
and that city government’s reputation has 
suffered a black mark. 

Hartford’s Development Director Thomas 
Deller resigned following the collapse of the 
stadium deal. 

“Tt looks like people are going to lose their 
job over this,” Kennedy said. “I think there 
will be more.” 

The XL Center was selling Hartford City 
FC tickets as recently as Oct. 28. But the 
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James Duckett (right) and Mitch Anderson bookend the star player of their now defunct indoor soccer team, Tommy 


Williams, who played soccer professionally in England. 


MASL said last week — six days after City 
Hall received the subpoena — that it decided 
to remove the Hartford team from its schedule. 

“It was determined that the expansion 
organization in Hartford, Connecticut cannot 
move forward. The league has finalized terms 
of separation with Hartford City FC,” MASL 
said in a brief written statement. 

The Hartford Courant reported last week 
that Duckett had relinquished his owner- 
ship stake in the team before the league 
announced its decision. 

The Courant also reported that Ander- 
son and Duckett are blaming each other for 
financial discrepancies, including an alleged 
failure to pay more than $300,000 to a Farm- 
ington architect for stadium design work. 

Michael Freimuth, executive director of 
XL Center operator Capital Region Develop- 
ment Authority, said funds from approxi- 
mately $15,000 in ticket sales through the 
XL Center will be refunded. Hartford City 
FC would have been required to pay the XL 
Center an upfront fee before each game, due 
10 days in advance. 


CRDA members were concerned about 
the financial questions swirling around the 
stadium developers, according to minutes 
from CRDA’s mid-October meeting. 

“Another issue is to make certain that the 
Dillon money that currently is being ques- 
tioned at City Hall is not being used to meet 
expenses at XL for the indoor team,” the min- 
utes Say. 

Freimuth said the MASL informed him 
that the league had met with another group 
interested in owning the indoor team, but 
Freimuth told the league CRDA may not be 
willing to rent them the XL Center so soon. 

“We just think, considering the situation, 
it’s not a good time to launch it,” Freimuth 
said, adding it’s possible the league may field 
a Hartford team next year or later. 

Still active in the background is an ongo- 
ing suit by Civic Mind LLC, which was work- 
ing with the city on the Dillon Stadium proj- 
ect prior to PSMG’s involvement. 

That group, headed by TJ Clynch, sued the 
city in late 2014, alleging the project was sto- 
len by PSMG. a 
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The Culturally Competent Workplace 


A Conference on Diversity, Inclusion, & Productivity 
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Thursday, November 19, 2015 
Who Should Attend 


Business & Organization Leaders, Managers, and HR & Diversity Professionals 


Why 
Develop welcoming, cohesive, productive workplace 
Learn best practices from diversity experts 
Understand legal dimensions of diversity & inclusion 
Explore critical issues 


CCSU’s Downtown New Britain Campus 
www.ccsu.edu/coned 


860-832-2277 


csterling@ccsu.edu 


Make CCSU Your Source for Expert Advice 


www.HartfordBusiness.com 
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Currently serves on the boards of the Hartford Foundation for Public Giving, 
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Colleges, and the Connecticut Center for School Change. 
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ACCOUNTING °¢ TAX * ADVISORY 


Connecticut's Cloud Hosting Provider 


Quick Deployment 


Designed for high-speed deployment, you can 
build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 











All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 


shared hosting where resources are 
limited to a physical server. 


High Availability " 


OnCloud is built for both performance 





and redundancy at its core, ensuring 
that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 
control all of your services from one central, 
user-friendly location. 


oncloud.com -~ cloud 


Contact Us Today: 860-953-9283 + sales@oncloud.com 
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intently the recruiting efforts of the others. 

At stake, the towns say, is the potential 
ability to negotiate directly with casino 
operators for a cut of gaming revenue, and the 
opportunity to attract fresh real and personal 
property to their tax rolls and spur economic 
development. 

In addition, whether or not they land a 
casino, officials from several towns, includ- 
ing Enfield and Windsor Locks, say they likely 
will pursue remuneration to cover the burden 
of casino-goers on their roads and other pub- 
lic and emergency services. 

Meantime, one expert on the economic 
impact of a casino says the biggest winners for jobs would 
be the two of every three Connecticut adults who have only 
a high school diploma. They would be among the qualified 
candidates for positions such as dealers, casino-floor supervi- 
sors, food and beverage preparers/servers, cash-cage workers 
and other back-office staff. 

There is no guarantee, of course, another gambling site 
will even be built in Connecticut. The state legislature, 
which gave the Mashantucket Pequot and Mohegan tribes 


> “My door is wide open to talking 
about it,’ New Britain Mayor 
Erin E. Stewart said about 
a casino for her city. 


permission to begin the process for building a new casino 
in north central Connecticut to counter new competition 
from the planned MGM Springfield casino, still must give 
any final site approval. 


Weighing the proposals 

An East Hartford casino at the former Showcase Cinemas 
property just off the town’s Silver Lane business corridor 
could revive retail business and new development along the 
once-vibrant commercial strip that Pratt & Whitney Co. and 
Rentschler Field now anchor, said Mayor Marcia Leclerc. 

“We'd like to explore the full potential of this,” Leclerc said. 
She declined to say how much her town expects to derive 
financially from a casino. 

Freeway access from I-84 onto Silver Lane and to a casino 
is one of the major attributes of the former movie-theater site, 
she said. Leclerc said state transportation department counts 
show 60,000 more vehicles daily traverse I-84 that links the 
state’s northern section to downtown Hartford than the I-91 
north-south connector that will eventually funnel gamblers 
to aplanned casino in downtown Springfield. 
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New Britain Mayor Erin E. Stewart at last Wednesday’s announcement of plans 
to convert a vacant factory at 321 Ellis Street into a $35 million condo 
community, Luxury Residences At Ellis Commons. 
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MMCT Venture LLC, the Mashantucket Pequot/Mohegan 
Tribal joint venture, is pursuing a gaming venue on the movie- 
theater site. Separately, Silver Lane Partners LLC holds an 
option to acquire the long-shuttered Showcase property. 

In East Windsor, either the shuttered Showcase Cinemas 
property or nearby vacant former Wal-Mart store site, or a 
combination of both, are ideal casino venues, First Selectman 
Denise Menard said. 

With Windsor Locks out of the casino chase for the 
moment, East Windsor is breathing a bit easier. 

“It encourages me,” Menard said. “It’s one less competitor.” 

Accessible from several points along I-91, an East Wind- 
sor casino would bring jobs to her town, as well as expand its 
property-tax base with the casino facility and related devel- 
opment, she said. Plus, the gambler and visitor traffic it would 
spur would benefit the town’s lodging, retail and services 
businesses. Menard said it’s too early to say precisely how 
much revenue the town could generate from casino property 
taxes and a negotiated share of the casino’s gambling take. 

In Windsor Locks, a disappointed First Selectman Steven 
N. Wawruck Jr. says he doesn’t know if there is a next step in 
his town’s efforts to land a casino after the board of select- 
men shot down a bid to submit a proposal. Windsor Locks’ 
generous freeway access to and from I-91, plus around 1,500 
existing hotel-motel rooms, he contends, would be attractive 
to house casino visitors. 

Before last week’s vote, Wawruck said he was reserv- 
ing full endorsement of the Connecticut Airport Authority’s 
pursuit of a casino at Bradley International Airport, but that 
he had an “obligation to residents” to at least look into the 
possibility that it could create jobs and/or open new revenue 
sources to relieve the tax burden on property owners. 

In Enfield, Interim Town Manager Lee Erdmann says the 
town won't be pursuing a casino. Noting the award earlier 
this year of a Massachusetts casino license to MGM, Erdma- 
nn says its proximity means potential hiring prospects for 
his residents. In addition, the diversity and affordability of 
Enfield’s housing market makes it attractive for casino work- 
ers who need places to live. 

It also means, he said, potentially a spillover of traffic and 
crime for Enfield. The town would be eager, Erdmann said, for 
a seat at the table to discuss remuneration for any perceived 
or actual burden to town services and resources from having 
a casino nearby. 

Clyde W. Barrow, who has been a paid adviser to gaming 
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(Clockwise from left) East Windsor’s shuttered Showcase Cinemas, along with 
a nearby vacant Wal-Mart store; rendering of the casino transformation of 
another empty Showcase Cinemas in East Hartford; Bradley International 
Airport’s operator fell short in efforts to bring gaming to its Windsor Locks 
grounds. Any casino built on private land would be subject to local property 
taxes, among the appeals to host towns. 

operators, including Connecticut’s Foxwoods and Mohegan 
Sun casinos, said casinos typically employ a “local host agree- 
ment” covering how much host and neighboring towns col- 
lect to cover upkeep on town roads and emergency and other 
services used by the casinos and their guests. 

Whichever community lands a casino, employment will be 
the big prize, said Barrow, a former UMass professor and now 
political science chair at the University of Texas-Rio Grande 
Valley, in South Texas. 

“There will be some net new employment,” he said. 

In particular, Barrow said, those with only high-school 
degrees in or near towns with a casino have a good shot at 
landing a gaming job that pays on average $40,000 to $50,000 
a year. 

Host towns often negotiate for their residents to get first 
shot at casino-job openings, he said. However, new gaming 
venues also draw experienced talent from gaming states and 
regions. 

Also, the career upside for gaming workers can be sub- 
stantial, Barrow said. Casino floor managers earn between 
$75,000 and $80,000 a year. 

“Casinos tend to look inward in how they promote people 
without a high-school diploma,” he said. “You could work your 
way up from a dealer to a floor manager.” es) 


Hartford’s gain is New Britain’s, too 


the neighboring Hardware City’s long-time minor-league 

baseball team, the former Rock Cats, with a new ball- 
park that anchors the planned Downtown North redevel- 
opment, New Britain has witnessed some redevelopment 
vigor of its own. 

It has recruited another minor-league team to begin play 
next season in New Britain’s ballpark. Last week, the city 
began demolishing its former downtown police station, to 
attract development interest in the site. 

Mayor Erin E. Stewart and other city and business 
leaders also attended last Wednesday’s announcement by 

a New York partnership to redevelop a former consumer- 
appliances factory into a $35 million community of 150 luxury 





: nthe nearly 12 months since the Capital City lured away 


condominiums. It would be the biggest private development 
in the city in 50 years, she said. Afterwards, Stewart con- 
firmed her interest in seeing a casino within the city’s limits. 

Asked about her city’s economic-development progress 
since losing the Rock Cats, Stewart could barely contain her- 
self. She says the loss of the ball team, plus the opening of 
the CTfastrak terminal downtown last March, has sparked 
numerous inquiries from local and out-of-state developers 
about opportunities in New Britain 

“If anything, we’ve gained a whole lot more,” she said. 
“We've proved that there’s a lot more happening here because 
of it. Good luck, Hartford, but we’re going to keep it moving.” 


— GREGORY SEAY 
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Savings Institute Bank & Trust names 
Hebron branch manager 


Savings Institute Bank & Trust has named Jen- 
nifer Theofanidis-Cronin manager of its Hebron 
branch, where she will focus on customer service 
and broadening relationships with local residents 
and business owners. 

Theofanidis-Cronin previously was branch man- 
ager at Santander Bank in Boston and in Plainville. 


Liberty Bank Foundation names 
program associate 


Kara Pedersen has joined the Liberty Bank 
Foundation as program associate. Her responsibili- 
ties include administering grants related to hous- 
ing and basic human needs, supporting the foun- 
dation’s communications efforts, and overseeing 
scholarship programs and special events. 

Pedersen previously spent three years at Aetna, 
most recently as a strategic proposal writer for gov- 
ernment and labor accounts. 


Morgan Lewis adds to insurance, 
restructuring team 


Law firm Morgan Lewis has hired lawyer Renée 
Dailey as a partner in its Hartford office. She will be on 


Brad Bonnett 


the bankruptcy and restructuring team. In addition to in- 
surance companies, Dailey represents other institution- 
al investors within the United States and internationally. 

Dailey, who joins Morgan Lewis from another 
global law firm, advises institutional investors on 
their investment activities. 


Quinnipiac names chair and director of 
Institute for Rehabilitation Medicine and 
Center for U.S. Veterans Rehabilitation 


Dr. Robert Krug, president and CEO/medical director 
of Mount Sinai Rehabilitation Hospital in Hartford, has 
been named the William and Barbara Weldon chair and 
director of the new Frank H. Netter MD School of Medi- 
cine’s Institute for Rehabilitation Medicine and Center 
for U.S. Veterans Rehabilitation at Quinnipiac University. 
Under Krug’s leadership, the institute will launch the 
Center for U.S. Veterans’ Rehabilitation, providing long- 
term approaches to address the healthcare needs of 
veterans. Mount Sinai Rehabilitation Hospital will be a 
principal affiliate for the new institute at Quinnipiac. 

Krug also is chief physician for rehabilitation 
medicine at St. Francis Hospital. 


Simsbury Bank adds mortgage 
loan adviser 


Simsbury Bank said Peter French has joined 





its home loans team 
as a mortgage loan ad- 
viser. French will advise 
homebuyers on mort- 
gage options, applica- 
tions and closings, and 
work closely with cli- 
ents, Realtors, financial 
advisers and attorneys 
in the Bloomfield area. 

French has more 
than 10 years of mortgage-origination experience 
and previously was a loan originator with Citizens 
Financial Group. 


The Penn Mutual Life Insurance Co. 
names New England director 


The Penn Mutual Life Insurance Company 
(Penn Mutual) has named Matthew Sullivan its 
new regional director for New England. 

Sullivan most recently was regional director of 
the New England Region with Pacific Life in Newton, 
Mass., and was previously the national vice presi- 
dent of products and marketing with Sun Life Finan- 
cial, where he was responsible for building a sales, 
marketing and operations team. 


BioSafe names N. California technical 
representative 


East Hartford sustainable chemical manufacturer 
BioSafe Systems has added Brad Bonnett to its 
horticultural team as technical representative for 
northern California, the company’s first full-time 
hire for horticulture in the state. 

Bonnett has been in the greenhouse industry for 
more than 30 years as a licensed pest-control ap- 
plicator with 19 years of sales experience. 


Convention Center names HR director 


The Connecticut Convention Center recently 
named Margarita Merced as its director of human 
resources. Merced will be responsible for staff at all 
levels, working on benefit design and delivery, per- 
formance management and project management 
assistance at the executive level. 

Merced has more than 13 years of experience in 
HR, most recently as director of human resources at 
the Mystic Marriott Hotel & Spa. 


McDowell Jewett Comm. names SVP 


Dean Pagani has been named senior vice presi- 
dent of Hartford-based communications firm Mc- 
Dowell Jewett Communications. Pagani has been 
involved in Connecticut public affairs as a journal- 
ist, public relations consultant and political adviser 
to elected officials for more than 30 years. During 
the last year, he worked with MJC as a Washington, 
D.C., strategic partner and will now work full time 
from MJC offices in Hartford. 

Pagani’s experience includes serving as commu- 
nications director and chief of staff to former Gov. 
John Rowland from 1996-2004. 


Whittlesey & Hadley staff promotions 


Hartford regional accounting firm Whittlesey & 
Hadley PC has promoted 10 members of its staff to 
senior audit associate: Timothy Bessette, Nicholas 
Deets, Patrick Kelly, Caitlin Main, Alex McCabe, 
James Mercadante, Steve Norris, Andrew Pires, 
Michael Ray and Kyle Rounseville. It also promot- 
ed Rachel Hahn to senior tax associate. 

Additionally, the firm’s wholly owned subsidiary, 
The Technology Group LLC, promoted Hadas Davis 
to senior network engineer and Kenneth Blain to 
network engineer. 
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The six episodes of this PBS documentary series will be introduced by scholars and followed by community discussions. 
Screenings will take place between September 2015 and April 2016. For dates and locations call 860.231.5743 or 


visit www.usj.edu/latino500. Latino Americans: 500 Years of History has been made possible through a grant from 
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PURCHASE PARTY 
AND WINE TASTING 
Help the Gallery select a 
new acquisition by a Latin 
American or Latino artist 
Thursday, November 12 
7:00 p.m. 


FREE AND OPEN TO THE PUBLIC 
ONLY MEMBERS CAN VOTE 


EDWARD J. SULLIVAN 
Geometry and Gesture: 
Observations on Abstract 


Art of the Americas 
VINCENZA UCCELLO FINE ARTS LECTURE 


Tuesday, December 1 
7:00 p.m. 

Hoffman Auditorium, 
Bruyette Athenaeum, USJ 
FREE AND OPEN TO THE PUBLIC 
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Pan American Modernism: Avant-Garde 
Art in Latin America and the United 
States was developed by Lowe Art 
Museum, University of Miami, with tour 
organized by International Arts & Artists, 
Washington, D.C. At the Art Gallery, USJ, 
it is supported in part by Connecticut 
Humanities, an anonymous donor, Cigna, 
and the Karen L. Chase '97 Fund. Media 
Sponsor: Hartford Business Journal. 





















IMAGE Eduardo Abela. Mujer (Woman). Late 1920s. 
Oil on canvas. Collection of Lowe Art Museum, 
University of Miami. 
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E.A. Quinn is the premier 
commercial landscaper in 
Connecticut, providing timely 
and professional service. 

We offer year-round, turn-key 
landscape services that ensure 
a business's first visual 
impression is a positive one. 
E.A. Quinn will take care of 
your facility’s exterior so you 
don’t have to. 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


270-290 Federal Road, Brookfield, CT 
2002 | 33,000 sq ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS e DESIGNERS *¢ CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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NONPROFIT PROFILE 


CT Center for Advanced Technology 


222 Pitkin St., East Hartford | ccat.us 


To address 21st-century economic challenges by creating partnerships that 
collaboratively provide services and resources to industry, academia, government and 


nonprofit organizations. 


TOP EXECUTIVE 


Elliot Ginsberg, President/CEO 


Resources for strengthening 
competitiveness and high-tech business 
development in the state, region and nation. 


FY 2014 SUMMARY 


2014 2013 
Total Employees 82 79 
Total Assets $6,195,697 $7,032,344 
Total Liabilities $3,152,221 $3,885,371 


Contributions & Grants $8,473,745 $12,540,285 
Program Service Revenue $2,785,376 $1,921,546 
Investment Income $0 $0 
Other $0 $0 
TOTAL $11,259,121 $14,461,831 





Grants $0 0 
Member Benefits $0 $0 
Salaries/Employee Benefits $5,225,891 $5,038,644 
Fundraising Fees $0 $0 
Other $6,136,727 $9,192,444 
TOTAL $11,362,618 $14,231,088 
MARGIN $(103,497) $230,743 


TOP PAID EXECUTIVES (FY2014) 


Base Salary Total Compensation & Benefits 
Elliot Ginsberg, 
President/CEO $230,015 $241,080 
John Glidden, CFO $154,786 $175,782 
Natalie Real, 
Chief Administrative Officer $144,924 $157,263 





The Village for Families & Children 
received a $500 donation from the Great- 
er Hartford Host Lions Club. (Pictured 
above) Dr. Jerry Hardison, president of the 
Greater Hartford Host Lions Club, present- 
ed the check to Village President and CEO 
Galo Rodriguez. The $500 donation is a 
continuation of the club’s 90-year efforts in 
serving the Greater Hartford community, 
including providing free eye exams and 
glasses to children who need them, distrib- 
uting yearly scholarships for college bound 
students, and assisting area social service 
organizations such as The Village. 

@e@ 

Willimantic’s Savings Institute Bank 
& Trust recently donated over $7,000 to 
local charities through the bank’s employee 
funded Caring and Giving Program. In 
the first two quarters of the year SI employ- 
ees donated to organizations that focused 
on helping kids in need and aiding indi- 
viduals with disabilities or special needs. 


Donations went to causes such as the Boys 
& Girls Club of Mansfield, Jonny’s Locker of 
South Kingston R.I., Network Inc. of Ando- 
ver and the Olean Center of Westerly, R.I. 
This year Savings Institute Bank & Trust 
employees plan on donating over $13,000 to 
selected programs. 
@@e0@ 

Harvard Pilgrim Health Care Foun- 
dation has awarded $969,276 in new 
Healthy Food Fund grants to 20 not-for- 
profit community food initiatives that grow, 
distribute and/or market fresh food in Con- 
necticut, Maine, Massachusetts and New 
Hampshire. Grant awards are renewable 
for two additional years. These new grants 
bring the total amount of Healthy Food 
Fund grants in 2015 to $1.4 million. The goal 
of the grant is to make fresh, local food eas- 
ily accessible and affordable for more low- 
and middle-income families in their region. 

@e08 

William Raveis Real Estate raised 
$550,000 during its first annual com- 
munity fundraising event to benefit the 
Damon Runyon Cancer Research Founda- 
tion. The Raveis Ride + Walk was held in 
Hingham, Mass., at Derby Academy, and 
Fairfield at Jennings Beach. The family 
and community event included a 25-mile 
ride, 12-mile ride and 5K walk at both ven- 
ues. The events brought together over 550 
participants and volunteers. All of the pro- 
ceeds went to the Damon Runyon Cancer 
Research Foundation. 
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One American Row, Hartford, CT 06102 | www.phoenixwm.com ieee fia = his " 
' | 
ia 
The Phoenix Cos. sells life insurance and annuity products in the | 50.00 
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Industry: Life Insurance | 








| h 20.00 
2Q 2015 Revenue: $422M ih ae, I Fines oe 
ll aba all 
2 2015 Net Income: ($22.4M) Jan 2 5 Apr d 6 Jul 116 Oct 146 
Quarterly Profit Change: $0 
Cash: $557M 
Employees: 640 STOCK WATCH (as of noon Oct. 29) 
Competitors: MetLife Ticker Symbol: PNX Stock Price: $32.43 Market Cap: $188.09M 
Prudential Financial 
Axa Financial 52 Week Range Price: $11.12-$70.92 Outstanding Shares: 5.80M 
TOP INSTITUTIONAL INVESTORS CORPORATE SUITE 
Holder Shares % Stake Stock Non-equity 
feeatede eee siete tal et eds Loteteratet teen ete catate erst specet tel eeoteteteteteteteteterettetal eters tetetetatstereteietets taretetefetetstetct eters pete ters tater teteteteraretcaereteletet ole rere tetecete eters Tetetetstat tote terete etots rerehstetetetetrt teletets eter: teteteteteney-teretetet stat teteteteteei eter tetet stetel etree Executive Title Salary Bonus Awards Incentive Total 
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James D. Wehr CEO/president $700,000 $0 $534,380 $658,000 $3,012,824 
Standard General L.P. 380,316 6.56 : 
Bonnie J. Malley EVP/CFO $385,000 $265,000 $125,961 $314,900 $1,631,569 
Himonerorey Pilate eh sels Beeea Salt Edward W. Cassidy EVP, Distribution $410,000 $0 $106,876 $925,953 $1,509,022 
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Anti-Defamation League® 





Every day, young people are demeaned and harassed 
because of their race, religion, social class, sexual 
orientation or some other aspect of their identity. 


Bullying can devastate children—both 
emotionally and academically. 


The Anti-Defamation League's (ADL) CT Regional Office trains over 20,000 students and educators 
EVERY year here in Connecticut on how to build a safe and inclusive school environment. 


Imagine a World Without Hate® Join Us! 
To learn more, go to Connecticut.adl.org or call (203) 288-6500. 
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Thank you to our sponsors and guests 


for making this event a success! 





Presented By: 


HARTFORD BUSINESS JOURNAL 


Presenting Sponsors: 


Hartford Foundation 


FOR PUBLIC GIVING 
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Taking Social Responsibility 
fo Heart 





1. Shawn Maynard, Member, United Way of Central 
and Northeastern Connecticut Board of 
Directors, welcomes attendees to the event 


— 2. Attendees network before the event begins 


Rich Hollant, Principal and Design Director at 
CO:LAB talks about “The Good Business of 
Cause Work” 


4. Linda Kelly, President, Hartford Foundation for 
Public Giving, gives welcoming remarks 


5, Left to right: Tauheedah Jackson, Hartford 
Partnership for Student Success, Karen 
Hartenstein, Hartford Foundation for Public 
Giving, and Chris Montross, Aetna, present 
“Community Challenges, Community Solutions”. 


Moderated by Jessica Lyon, Co-Communications. 


6. Attendees listen to one of the several 
workshops offered 


7. Keynote Speaker Floyd Green, Corporate Vice 
President of Community Relations & Urban 


Marketing, Aetna, talks about “Why Give!” 


Photos by J. Fiereck Photography 


Event Partners: 


at BILLINGS FORGE 


PROMOTION 
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Our Challenge: 


One in four households in our community 
are ALICE* hard-working families who 
live above the Federal Poverty Level, but 
Struggle to pay bills, put food on the table 
and make ends meet every day. This 
affects their children’s well-being, ability 
to learn to read by the end of third grade 
and stay on track in school. 


Our Progress: 


To help ALICE succeed, we focus on getting to 
the root causes of the issues families face. 

We work with our partners to find solutions that 
last, not a short-term fixes, so families become 
financially secure and children perform better in 
school. During the last four years, through gifts to 
United Way Community Investment: 


e The number of children in United Way-supported 
programs who achieved critical milestones tripled 


@ The number of children whose academic 
performance improved increased by 80 percent 


e 28,000 people were connected to resources 
to help them better make ends meet 


e $150 million was returned to 56,000 tax filers in 
our region through our free tax-preparation services 





There’s still work to be done. We all win when children succeed in school and life, families are healthy and financially 
secure, and everyone has access to immediate emergency assistance, such as food and shelter. It’s all CONNECTED. 


When you give directly to United Way Community Investment you turn challenges into opportunities for a better life for 
children and families, including hard-working ALICE households, in our community. Your gift matters. 


LIVE UNITED 


mie Way |\ 7 





United Way of Central 
and Northeastern Connecticut 


*ALICE is a United Way-coined acronym meaning Asset Limited, Income Constrained, Employed. The success of children and adults in ALICE households : 
is critical to our entire community's success. Yet, despite working hard, the tough choices ALICE households face limit their opportunities to succeed. UJ a itedWay!| nc.Org 


www.HartfordBusiness.com November 2, 2015 © Hartrorp Business JouRNAL 19 








OPINION | & COMMENTARY 


EDITORIAL 


Off-year elections 
still hold importance 


t’s difficult for many voters to get excited during an off-year election, when no major 
statewide offices are up for grabs. 

More attention is already being paid to next year’s presidential race, which 
seems to dominate the airwaves on anightly basis even though voters won't cast bal- 
lots for the U.S.’s next chief executive for another 365-plus days. 

Therefore, it won’t be surprising to hear about dismal turnouts at election booths 
across the state Nov. 3. That will be unfortunate because municipal elections do matter, 
particularly to businesses, which fund large portions town and city budgets. 

Municipal elections, for example, provide the best opportunity for businesses to 
influence and potentially shape how local tax dollars are spent. That, of course, has a 
direct impact on property taxes, one of the biggest burdens businesses complain about. 

Municipal elections also give voters the ability to choose competent leadership, 
whose policies and management ability will, in many ways, shape the economic for- 
tunes of the community. Anyone who downplays the influence municipal leadership 
has on where companies or developers choose to do business fails to understand Con- 
necticut’s business landscape. 

In an Oct. 19 Hartford Business Journal article (“West Hartford’s latest building 
boom leads to new offices, apartments”) developer Dan Matos, who is erecting a lux- 
ury hotel in West Hartford, said one of the town’s most attractive attributes is stable 
leadership. 

“They re atown that’s blessed with good governance,” Matos, who is a West Hartford 
resident, told HBJ News Editor Gregory Seay. Its current mayor has served the longest 
in its history, Matos said, while its town manager is a long-time town employee and 
resident. 

In contrast, the recent collapse of the Dillon Stadium deal combined with news of 
significant cost overruns related to the Downtown North baseball stadium, has cast 
mistrust and doubt over Hartford’s leadership. 

We don’t endorse political candidates, but it’s clear strong mayors, town managers 
or first selectman give developers and executives confidence that the investments they 
make in a community will rise in value or provide a return over time. 

This election season provides another opportunity to shape the business landscape 
in your city and town. Take advantage of the privilege and cast your votes Nov. 3. 


Pro-growth policies a positive step 


The Malloy administration wants to roll back some business tax hikes as part of its 
renegotiation of the state budget, which virtually fell out of balance as fast as it was 
passed into law last spring. 

It’s welcome news to CT Inc., which has absorbed various tax increases under Gov. 
Malloy since he was sworn into office in 2011. The latest wave of tax hikes, $1.3 billion 
worth, sent Malloy’s approval ratings into a tailspin, sending a clear message to the 
governor that his budget policies aren’t favored by a majority of the electorate. 

Among the changes Malloy hopes to implement is restoring the 70 percent limit on 
R&D tax credits and tweaking some corporate taxes. 

Just as important as tax cuts, however, should be a focus on adopting a budget that 
provides Connecticut long-term fiscal stability. Any tax reductions will need corre- 
sponding spending cuts at a time when the budget is hundreds of millions of dollars in 
deficit. Malloy has proposed cutting the state workforce by 500 positions among other 
money-saving initiatives. 

We're glad the Democratic governor is refocusing on policies that grow the private 
sector. We hope he can garner bipartisan support to back some of these ideas. | 


Where is the best location for 
a third CT casino? 


Last week’s poll results: 


Should CT subsidize a transatlantic 
flight out of Bradley Airport? 


29.5% Yes 


70.5% No 
To vote, go online to HartfordBusiness.com. 
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Diversification, 
adaptability keys to 
business survival 


By Jeanette Ziegler 


he economy of Connecticut, and 
indeed the country, has fundamentally 


changed since the economic recession 
of 2008. And every business needs to rethink 
how it operates if it is 
going to continue to 
thrive and expand. 
While some eco- 
nomic _ indicators 
show the economy 
has improved, with 
more jobs and more 


people back at work, 
income remains 
stagnant. The 


impact is evident in 
Connecticut’s state 
budget, which relies 
heavily on income tax revenues that have 
never recovered to their pre-recession levels. 

In short, consumers have less disposable 
income to spend. And businesses need to be 
more creative in what they produce, and in 
how they market it. 

The Mohegan Tribe has a long history 
with change in the region. Though we have 
operated the Mohegan Sun resort for 20 
years, Connecticut has been our home for 
more than 300, and in that time the Tribe has 
seen or played a role in countless shifts in 
political and economic power. 

One transformational change came in 
1994, when the federal government recog- 
nized the Mohegan Tribe as a sovereign 
nation, and the Tribe gained the ability to 
influence our own economy on the Uncasville 
reservation. 

When we opened our world-class gaming 
site in 1996, the Tribe did so with the full real- 
ization that gaming could not be the Tribe’s 
sole business. We knew then that to truly suc- 
ceed in providing for our Tribal members we 
needed multiple business interests. 

With Mohegan Sun’s success, the Tribe 
began diversification efforts in 2003 with 
an aquaculture business, and a year later 
with an information technology company. 
For avariety of reasons those ventures were 
closed, but we learned a lot about non-gam- 
ing opportunities. 

In 2010, the Mohegan Tribe established a 
strategic initiative department. For the first 
time the Tribe committed a full-time profes- 
sional to build on our experience, identify 
potential business opportunities and bring 





them to the Tribe. 

We began to consider businesses already 
working with Mohegan Sun, to see if we could 
acquire or start a venture and capture a mar- 
gin that was not being paid to a third party. 

We considered a fish farm in Washington 
State, a fresh salmon company in Maine, a 
buffalo meat processor and a cigarette and 
candy distributor. We looked at hydroponics 
for tomatoes, vertical farming for herbs, and 
a pasta and lasagna manufacturer. We even 
considered a company that made plates and 
utensils from recycled materials, and another 
that produced movies. 

While we worked to find the right fit, we 
made smaller investments in companies that 
produced biometric identification, heating 
and cooling controls and artificial intelli- 
gence services. We even developed an elec- 
tronic scoring system for boxing and mixed 
martial arts that is now being used by boxing 
commissioners in the U.S. and Mexico. 

In 2012, we turned our attention to the 
franchise business, and through a lengthy 
process of investigating a number of com- 
panies, we became convinced that franchise 
food was the right market for the Tribe given 
our core business. 

Since 2013, we have entered agreements 
with Arooga’s Grille House and Sports Bar 
Smashburger and Jersey Mike’s Subs, and 
opened restaurants in Uncasville, Meriden 
and Waterford, with plans for more sites 
across the region in the coming years. And 
building on a popular gourmet-to-go concept, 
we joined with Pasta Vita in Old Saybrook 
with plans to expand to locations in Fairfield 
County and the Hartford area. 

But we've also remained committed to 
diversity in business, and invested in an office 
machine distributor and a company that cre- 
ates wood pellets for residential heating. 

It may be years before we see the kind of 
economic booms of the 1980s and ‘90s. And 
diversification takes time and commitment. 
Some ventures will be successful, while oth- 
ers will test resolve. 

The Mohegan Tribe has shown its resil- 
ience and adaptability for more than three 
centuries, and we will meet today’s challenge 
to generate non-gaming jobs and economic 
growth. The alternative is to do nothing, and 
to let the market dictate our financial future, 
and that is unacceptable. | 
Jeanette Ziegler 1s the chief operating 
officer of Mohegan Holding Company. 


Send Us Your Letters 


The Hartford Business Journal welcomes 
letters to the editor and guest commentaries 

for our opinion pages. Electronic submissions 

are preferred and welcome at: editor@ 

HartfordBusiness.com. Or you may fax 

submissions to Editor, Hartford Business 
Journal, at (860) 570-2493. 





www.HartfordBusiness.com 





EXPERTS CORNER 


CT gets tough on cyber security requirements 


By John Farley 
rganizations of all sizes continue to 
struggle to safeguard their sensitive 
data and ward off external threats to 
their network’s security. These threats come 
from all sources, including organized crime 
groups, state-sponsored actors, “hacktivists” 
and rogue employees. 

Their methods of attack constantly evolve 
and become more sophisticated by the day. 
Even those with 
enormous cyber- 
security budgets 
find themselves 
victims of data 
theft. It has become 
abundantly clear 
that cyber security 
efforts have failed 
to keep up. 

In 2015, the issue 
became personal to 
one in four Ameri- 
cans. In February, Anthem announced that 
80 million members’ personal data, including 
social security numbers, may have been com- 
promised by hackers. 

In June, Connecticut state authori- 
ties responded with force as Gov. Malloy 





BIZ BOOKS 


announced that he signed into law Public Act 
15-142: An Act Improving Data Security and 
Agency Effectiveness. Effective Oct. 1, 2015, 
it requires: 

e Free identity theft protection: 
Should an organization fall victim to a data 
breach involving social security numbers of 
Connecticut residents, they will be required 
to offer at least one year of free identity theft 
prevention services and identity theft resto- 
ration services if needed. In addition, it will 
require companies to instruct affected indi- 
viduals how to place a credit freeze on their 
credit file. 

e Notification deadlines: Companies 
will be required to notify the affected popu- 
lation no later than 90 days after discovering 
the incident. Notice will also be required to 
the attorney general. 

e Expanded definition of personally 
identifiable information: In addition to 
common identifiers such as social security 
numbers, Connecticut includes biometrics, 
like finger prints, voice prints and iris scans 
in the definition of personally identifiable 
information. 

e Cybersecurity standards: Specific 
industry groups, such as health insurance 
companies and state contractors will now 
need to maintain comprehensive data 


> Ithas become 
abundantly clear that 
cyber security efforts 
have failed to keep up. 


security and information security standards. 

Connecticut is one of 47 states that has 
its own specific guidelines organizations 
must contend with in the aftermath of a data 
breach. If a data breach affects residents of 
multiple states, it will require a complex and 
time consuming effort to sort through all of 
the state notice requirements. 

Nine states changed their requirements in 
2015 alone, and many more are expected to 
make revisions in the coming months. This 
creates additional confusion for any entity 
that must comply with multiple state man- 
dates, and could delay notice to affected indi- 
viduals. This issue has spurred recent federal 





legislation aimed at streamlining notification 
and cybersecurity requirements into one uni- 
fied standard that all states would follow. 

Connecticut Senate Majority Leader Bob 
Duff (D-Norwalk) and Attorney General 
George Jepsen have taken issue with this 
legislation. While this might alleviate the 
complexities of sorting through the 46 dif- 
ferent state statutes, it might also weaken 
compliance requirements made in states like 
Connecticut. In theory, it could eliminate the 
powers of an attorney general to investigate 
incidents, and limit state’s ability to mandate 
cybersecurity standards and to punish orga- 
nizations that are not compliant with cyber- 
security best practices. 

As state and federal legislation evolves, 
one thing is clear: Our sensitive data is 
under constant attack, and a coordinated 
effort between the public and private sector 
to protect it is critical. A consensus on how 
to approach the problem is needed sooner 
rather than later. Hackers have kept one step 
ahead, and appear to be winning the fight for 
our data. gi 
John Farley is vice president and cyber risk 
practice leader for HUB International, a 
global insurance brokerage with offices 
throughout North America. 


George Washington's leadership lessons 


6 6 ( eorge Washington’s Lead- 
ership Lessons — What the 
Father of Our Country Can 
Teach Us about Effective Leadership 
and Character” by James C. Rees with 
Stephen Spignesi (John Wiley & Sons, 
$21.95). 

The father of our country may have 
been born to lead. How he learned to lead is 
a tale of openness to experience, personal 
challenge and humanity. One may ask what 
asoldier and politician can 
teach businessmen today. 
The answer: Washington 
was a businessman, too. 
His estate at Mount Vernon 
housed the nation’s largest 
whiskey distillery, a milling 
operation and a fishery. 

His lessons apply today; 
here are some noteworthy 
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ones: 
Trust and honesty — 
Washington realized _ that 


people only believed in and 
followed people they trusted 
and respected. Honesty is the 
foundation of trust. The rules apply to 
everyone — but especially to the leader. In 
today’s society, many leaders, rising stars 
and superstars expect some slack. Giving 
it to them creates an organizational cul- 
ture of privilege, not productivity, because 
opportunity and reward isn’t equal for all. 
Communication — Choose your words 
wisely. Washington penned over 20,000 let- 
ters. He seldom assumed that anything in 
writing would remain private. With our 
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proliferation of email, no pri- 
vacy can be expected. He was 
meticulous about spelling, 
grammar and _ punctuation, 
too. He believed that written 
correspondence was a reflec- 
tion on the capability and 
character of the writer. Send- 
ing out slipshod communica- 
tions meant you did slipshod 
work. Proofread your work; 
pause before sending knee- 
jerk emails. 
Ambition — You need 
it to lead. It allows you 
to challenge yourself. Ambition 
demands a diverse perspective on learning 
and a respect for the knowledge and opin- 
ions of others. It requires alliances that can 
only be built through networking. Wash- 
ington was an accomplished fencer and 
dancer because these talents afforded him 
access to events attended by those in the 
“right” social circles. He used that access 
to share his knowledge and learn from 
others. Today, building internal alliances 
and active participation in professional 





> Washington realized that people only believed in 
and followed people they trusted and respected. 
Honesty is the foundation of trust. 


associations can propel careers. 

Blind ambition is another matter. It’s 
based on climbing over people at all costs. 

Good judgment Washington 
believed in informed decisions. He also 
believed diverse talent, not a group of “Yes 
Men,” was the best source of information. 
They didn’t have opinion polls or political 
ratings back then; Washington based deci- 
sions on what he believed to be right rather 
than expedient. Today, many corporate 
leaders seem to believe that questionable 
ways to grow market share and meet Wall 
Street’s estimates are “right.” 

eee 

“The Halo Effect ... and 
the Eight Other Delusions 
That Deceive Managers” 
by Phil Rosenzweig (Free 
Press, $17). 

When it comes to business 
models, are those of Google 
or Starbucks so much better 
than any other companies? 
Or are these companies 
just in the right place at the 
right time? Think Cisco — 
Wall Street’s darling in the 





late 1990’s. It was the most valuable com- 
pany in the world with a share price of $80 
in April 2000. The business press heralded 
its management as visionary. In May 2001, 
with its shares selling at $14, the business 
press tore into it. 

What had really changed at Cisco dur- 
ing ayear? Management’s vision for the firm 
hadn’t changed. Its business model hadn’t 
changed. The business climate changed 
abruptly as the dot-com bubble was about 
to burst. Cisco’s halo tilted and the press 
knocked it further askew. 

The Halo Effect: Things we claim drive 

company performance are attribu- 
tions based on prior per- 
formance. The Halo Effect 
works insidiously inside the 
company because it rose- 
colors strategy, decisions and 
the competitive view. It ignores 
that forces outside the firm’s 
control affect the market. 
The other seven delusions 
are eye-poppers, too. a 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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OF NOTE 


PRATT & WHITNEY EXECUTIVE NAMED CHAIR 
OF AEROSPACE ENGINE SUPPLIER QUALITY 
TECHNICAL COMMITTEE 


Daniel Eigenbrode, vice president of 
Supplier quality at Pratt & Whitney, 
has been named chair of the G22 
Aerospace Engine Supplier Quality 
Technical Committee. Comprised of 
major engine manufacturers and sup- 
pliers, the committee’s goal is to 
develop a harmonized set of quality 
standards for the engine supply chain. 











The G22 Technical Committee mem- 
bers have seen success in the last 
three years, with four standards published and deployed to 
address problem solving, supplier self-release training, inspection 
frequency and measurement systems analysis. 





ROBINSON+COLE LAWYER ELECTED TO 
CHILDREN’S LAW CENTER BOARD OF DIRECTORS 


Robinson+Cole litigation lawyer Kelly 
Frye Barnett has been elected to the 
Children’s Law Center board of direc- 
tors. The mission of The Children’s 
Law Center is to protect poor children 
in family court cases and to advocate 
for systemic changes to the adversari- 
al system and other policies that 
advance the well-being of children 
involved in family transitions. 





Barnett is a member of Robinson+Cole’s 
litigation section where her practice includes all aspects of civil and 
criminal litigation. 


THE CONFERENCE OF CHURCHES ANNOUNCES 
2015 CATALYST AWARD WINNERS 


The Conference of Churches announced the winners of this 
year’s Catalyst Award for Transformational Leadership. The annual 
award, in its third year, recognizes exceptional individuals whose 
leadership makes Hartford a thriving place for all residents. 


The 2015 Catalyst Award Winners include: 


Diane Cantello, vice president of corporate responsibility, The 
Hartford; Floyd Green Ill, vice president, community relations 
and urban marketing, Aetna; Rev. Matt Laney, senior pastor, 
Asylum Hill Congregational Church; Yvonne Matthews, chair, 
Asylum Hill Neighborhood Association; and Beth Schiavino- 
Narvaez, Hartford Superintendent of Schools. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 





HARTFORD MARATHON FOUNDATION’S FITKIDS PROGRAM RECEIVES DONATION 
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P The United Bank Foundation Connecticut recently presented a $25,000 check to the Hartford Marathon foundation in ey ‘f the HMF “FitKids 
in School” program, which encourages a healthy, active lifestyle in students in grades four through eight. More than 15,000 kids have participated 
and collectively run over 255,000 miles in the FitKids In School Program locally since it began. Pictured (from left) are Adam J. Jeamel, United 
Bank’s eastern Connecticut regional president; and Kenneth Shluger, emeritus board member for the Hartford Marathon Foundation. 
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PA group of Bank of America employees recently volunteered for Hartford Area Habitat for Humanity at a build site at 41 Grand St. The build was 
part of Bank of America’s global build week, when employees from around the world help build affordable housing and participate in 
neighborhood revitalization projects. 


Friday, December 4, 2015 


11:30 a.m. - 


Guest speaker 

Mia Fontaine overcame 

childhood sexual abuse and 

teenage drug addiction 

to become a Georgetown . 

graduate, author and national & 
Speaker on the long-term personal and social 
cost of child sexual abuse. 


1:30 p.m. | Hartford Marriott Downtown, 200 Columbus Blvd, Hartford 


Emcee 
Irene O'Connor, Anchor, 
WFSB-TV Channel 3 


2015 Woman of the Year 
Carle Mowell has been 

an ardent and successful 
volunteer leader and fund- 
raiser for many nonprofit 
organizations in the Greater 
Hartford area, specifically those that support 
and empower women and girls. 


Join us to be inspired and support young women and girls in Greater Hartford. 


To Register 
www.thevillage.org/girlwithin 


For information and sponsorship opportunities contact 
Liana Garcia Fresher, 860-297-0545 or lfresher@thevillage.org. 
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Wishes to extend its sincere thanks and appreciation to members of the 
Steering Committee, Co-Chairs Tom Barnes and James Smith, and the many sponsors, patrons, contributors, table hosts and guests who attended 
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honoring Connecticut’s legendary maker of dependable engines. Friday Evening, October 16, 2015, at the Connecticut Convention Center 


We also wish to thank all our members and contributors to CPTV’s various programs, especially our “Made in Connecticut” initiative which is devoted to 
exploring the fact that Connecticut is developing the next generation of young manufacturing professionals to fill the jobs that Keep our manufacturing 
industries growing! Proceeds from this anniversary celebration will fund the “Made in Connecticut” initiative. 


Be sure to watch the Premier showing of CPTV’s new documentary on the history of Pratt & Whitney 
entitled “Keys to the Sky” on Thursday, October 29 at 8 p.m. 








SPACE-CRAFT MANUFACTURING, INC. 





Z Pratt & Whitney 


A United Technologies Company 








@ Barnes Oerster © airpus UCONN Qe 


LIVING UP TO YoU™ SCHOOL OF ENGINEERING ‘CA I Wchrologies, Inc 


Hartford Courant oOs/vman KAMAN 


Driven by trust. 
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TIMET > oe UTC Aerospace Systems 


First in Titanium Worldwide 
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coxnecticut HealthCare ‘! LOMASSO GROUP 


Francisco L.Borges Simon Konover Company Updike, Kelly & Spellacy, P.C. 


Thank You All, 
pe ee ekg 


Jerry Franklin 
President and CEO, Connecticut Public Broadcasting Network 
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Today, thousands of people are cancer free because of Smilow Cancer Hospital’s commitment to bringing 
the world closer to free. Now one of the country’s best cancer hospitals is teaming up with the outstanding 
clinicians at Saint Francis Hospital to bring you Smilow Cancer Hospital at Saint Francis. Some of the 
country’s leading cancer specialists are working together to deliver today’s most advanced, most targeted 
treatments, including a wide range of clinical trials. And together they are providing a more patient-focused 


quality of care, SO you can recover faster, grow stronger and live your life closer to free. Learn more at 
closertofree.com. 


SMILOW CANCER HOsPITAL 
YALE-NEW HAVEN 


AT SAINT FRANCIS 





WY 








Smilow Cancer Hospital at Saint Francis 
114 Woodland Street, Hartford, CT 06105 
For more information call 860-714-4680 or visit closertofree.com. 
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